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Cash In the Attic
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Following demonetization, Cash in Circulation (CiC)increased at a compound annual growth rate
(CAGR) of 11.5% between FY18 and FY24, outpacing GDP growth of 9.5% over the same period.
This growth occurred_despite ongoing digitalization and formalization efforts, sighaling
increased discretionary and aspirational spending. It reflects a strong economy, a boom cycle,

and heightened demand for cash.
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Source: MoSPI, India (Publication: PROVISIONAL ESTIMATES OF ANNUAL GDP FOR 2023-24), RBI Bulletin
https://www.federalreserve.gov/paymentsystems/coin_currcircvalue.htm
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Smaller economies like Brazil, South Africa, Russia and the UK had much lower volumes of Cash in
Circulation (CiC), when compared with larger economies like the US, China, Japan and India-
thereby indicating direct correlation between CiC and the size of the economy.
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Trend in percentage composition of MPCE since 1999- As e.affluence nges, more
‘00: Urban India (% share in total MPCE) Indians are moving up the

747 economic ladder, leadingto a
surge in the expenditure
towards non-food items.
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Source: Fact Sheet: 2022-23, Ministry of Statistics and Programme Implementation
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Top 5 Retail Sectors with high growth in consumption (% Growth)
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Source: CMS Consumption Report 2024

Where are the Key Growth Pockets?

According to CMS Retail
Consumption Trends,
spending on Media &
Entertainment (M&E) rose by
29.3% in FY24, the highest
growth among 20+
consumption sectors in India.

Key drivers include niche OTT
platforms, curated content,
online gaming, and live
events, with consumers
increasingly settling to pay
for content that resonates
with them.
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Live events grew 20% in 2023 to
exceed pre-COVID levels

Organized live events segment revenues
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Source: FICCI-EY Report 2024

The live events segment was
action-packed in 2023,
underscored not only by growth
but also by a notable rise in the
premium event segment.

While traditional events will
continue to provide opportunities,
there is notable growth in events
focused on international and
Indian stardom, as well as
politically motivated events
around elections.

(Source: FICCI-EY report)
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Coldplay India Diljit Dosanjh's 'Dil-
Concert 2025 <\® Luminati' tour

Over 1.3 crore people Diljeet Sold out over
logged in to 250,000 tickets at an
BookMyShow to average price of INR

secure one of the 1.5
lakh available tickets.
Probability: 1.3%

7000-8000 in India.

Bryan Adams, Dua Lipa,

Extreme- Rock Bands
Concerts for Dua Lipa,
Lollapalooza and Bryan
Adams sold out rapidly.

Aspirational demand <

for ‘Experience’ \®

Four concerts alone saw
ticket sales of over
Rs350-400 Crs (Source:
CLSA).
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Wasteland Entertainment Pvt

Ltd (for Live events)
@ FY24 Revenues: Rs 236 Crs

% Zomato Payt.m’s /_9 Acquisition cost by Zomato: Rs 784 Crs
7 Acquires Paytm’s —> Ent.ertalrrment
3 Insider for Rs2048 crs ticketing ~— Orbgen Technologies Pvt Ltd
2 business (for Movie tickets)
FY24 Revenues: Rs13.2crs
book@show Acquisition cost(t;:/SZomato: Rs 1265
BookMyShow Near-monopoly with

Operated by Big Tree 75% market share
Entertainment (37% is ’ 5

: FY23 Revenues at Rs 976 Crs
owned by Reliance

: (vs Rs 277 Crsin FY22)
Entertainment) Source: BSE Filings, Press Releases

LAST ROUND
2018



DISCLAIMER

This report has been prepared by Research Analyst and is solely for information of the recipient only. The report must not be
used as a singular basis of any investment decision. The views herein are of a general nature and do not consider the risk
appetite or the particular circumstances of an individual investor; readers are requested to take professional advice before
investing. Nothing in this document should be construed as investment advice.

Each recipient of this document should make such investigations as they deem necessary to arrive at an independent evaluation
of an investment in securities of the companies referred to in this document (including merits and risks) and should consult
their own advisors to determine merits and risks of such investment.

The information and opinions contained herein have been compiled or arrived at, based upon information obtained in good faith
from sources believed to be reliable. Such information has not been independently verified and no guaranty, representation of
warranty, express or implied, is made as to its accuracy, completeness or correctness. All such information and opinions are
subject to change without notice. Descriptions of any company or companies or their securities mentioned herein are not
intended to be complete. Research Analyst is not obliged to update this report for such changes. Research Analyst has the right
to make changes and modifications at any time.

This report is not directed to, or intended for display, downloading, printing, reproducing or for distribution to or use by, any
person or entity who is a citizen or resident or located in any locality, state, country or other jurisdiction where such
distribution, publication, reproduction, availability or use would be contrary to law or regulation or what would subject Research
Analyst or its affiliates to any registration or licensing requirement within such jurisdiction. If this report is inadvertently sent
or has reached any person in such country, especially, United States of America, the same should be ignored and brought to the
attention of the sender. This document may not be reproduced, distributed or published in whole or in part, directly or
indirectly, for any purposes or in any manner.

It should not be considered to be taken as an offer to sell or a solicitation to buy any security. This document is not, and
should not, be construed as an offer or solicitation of an offer, to buy or sell any securities or other financial instruments. This
report should not be construed as an invitation or solicitation to do business with Research Analyst.

Research Analyst do not take any responsibility, financial or otherwise, of the losses or the damages sustained due to the
investments made or any action taken on basis of this report.
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