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sprou’  Should CEOs be on Social Media?

04 %

of CEOs are on LinkedIn
Executive leaders who have not embraced social

media are quickly falling behind their peers, as more
than half of all CEOs use social media in some
capacity.

32%

of CEOs are on Twitter

30%

of CEOs are not on
social media at all

Source: H/Advisors Abernathy
Includes comprehensive analysis of the Fortune 100 CEOs social media accounts
from public profiles
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Source: H/Advisors Abernathy (data as in 2024)
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01 Late Shree Ratan Tata
13.1 Million

02 Anand Mahindra Most influential Kiran Mazumdar-Shaw 06
11.3 Million ‘ CEOs/Chairman on X ’ 1.6 Million
(Twitter)
04 Ronnie Screwvala
2 Million @

------ Source: Indiatimes ranking (*Includes data from public X profiles) -4-

Harsh Vardhan Goenka 05
1.8 Million

03 Nandan Nilekani
2.4 Million

Uday Kotak 07
1.1 Million

Gautam Adani 08
1.1 Million
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spRouW CEO Statements on Global Issues often Fuel

—  Online Controversy,

Artificial Intelligence .

DEl/Racial Justice

Elections

ESG |

International Conflict

Labor

Labor Unions

Reproductive Rights .I
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Mention Volume

Source: H/Advisors Abernathy @ Negative @ Neutral @ Positive




™

sProuT  CEO’s SPAT ON PUBLIC PLATFORM

Research

2024: Ola Electric on X (Twitter) 2020: Alibaba-Bund Finance
The CEO criticized a stand-up comedian as Summit, Shanghai

having a ‘failed career' following his CEO Jack Ma criticized Chinese financial
remarks on the company’s customer care ¢ regulators and banks in a landmark

issues. The controversy wiped out over speech, leading to a combined S877

S429 million or 8% of the company's billion market cap loss for Ant Group and
market value. Alibaba.

2024: Hims & Hers on X 2016: VRL Logistics

CEO Andrew Dudum praises the ‘moral ¢ The Chairman announced plans to
courage’ of anti- Israel campus protesters. invest in aviation, stating they 'do not
The firm's stock value plunged nearly S210 care what investors think.' The stock
million in a single day. plunged 20% in a single day.

1991-Ratner Group: Directors’

Elon Musk's tweet stating- 'Tesla stock Annual convention in the UK

price is too high, IMO' wiped S14 billion off < CEOQO Gerald Ratner mocked his company's
the company's market capitalization within products as ‘crap,’ causing a £5600 million
hours. drop in the company's value. The Sunday

,,,,,, Times later dubbed him ‘Gerald Crapner.
;111 Source: Sprout Research “6-

2020: Teslaon X
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Twitter’'s Share Price during Musk Acquisition

APRIL 25
$51.70 o< Twitter’s board accepts Musk’s offer
$50
JULY 8
Musk files to
pull out of deal
45 y
N $45.08
40
APRIL14 \
Elon Musk 36.81 |
35 offers to $
buy Twitter L
30
‘ APRIL 2022 ‘ MAY JUNE JULY

Source: Bloomberg, Fortune
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Indian CEOs Relatively Silent on
Social Media

Linkedin or X?

@/ While 41% of Sensex-30

CEOQOs* are active on
LinkedIn, only 24%
engage on X.

CEOs/Chairmen for BSE <
Sensex-30 Companies™

Only 45% of corporate leaders in
BSE Sensex companies have
active social media accounts

(LinkedIn and X)

Why less active on X?
@/7 Are Indian CEQs avoiding X
to escape online backlash?
Are conventional leaders
too conservative than their

As per study in 2019 ¢
(EECO International) \®

Less than 20% of Indian CEOs
are active on LinkedIn and

about 10% on Twitter - new age counterparts?
compared to 58% and 17% of
..... global CEOs, respectively. Source: Sprout Research

BREE *Includes data from public X and Linkedin profiles (as of October’'24) -8-
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investing. Nothing in this document should be construed as investment advice.
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of an investment in securities of the companies referred to in this document (including merits and risks) and should consult
their own advisors to determine merits and risks of such investment.

The information and opinions contained herein have been compiled or arrived at, based upon information obtained in good faith
from sources believed to be reliable. Such information has not been independently verified and no guaranty, representation of
warranty, express or implied, is made as to its accuracy, completeness or correctness. All such information and opinions are
subject to change without notice. Descriptions of any company or companies or their securities mentioned herein are not
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to make changes and modifications at any time.
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person or entity who is a citizen or resident or located in any locality, state, country or other jurisdiction where such
distribution, publication, reproduction, availability or use would be contrary to law or regulation or what would subject Research
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attention of the sender. This document may not be reproduced, distributed or published in whole or in part, directly or
indirectly, for any purposes or in any manner.

It should not be considered to be taken as an offer to sell or a solicitation to buy any security. This document is not, and
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Standard warning
“Investment in securities market are subject to market risks. Read all the related documents carefully before investing.”
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