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GLOBAL PHARMA OULOOK

Global Pharmaceutical Market

| Table 1

(US$ Billion) |
Region 2023 2019-2023 CAGR 2028 2024-2028 CAGR
Developed Markets 1,276 7.2% 1,775-1,805 5-8%
Pharmerging Markets 304 7.8% 400-430 10-13%
Other Markets 28 5.6% 33-37 3-6%
Global Pharmaceutical Market 1,607 7.3% 2,225-2,255 6-9%

Pharmerging Markets include- Argentina, Bangladesh,

Brazil, China, Colombia, Egypt, Indonesia, Mexico,
Pakistan, India, Philippines, South Africa, Thailand, and

Vietnam

SOURCE: SUN PHARMA AR24
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Pharmerging Markets - Japan Pharmaceutical Spending and Growth  (uss gitiion)
Pharmaceutical Spending and Growth (US$ Billion)
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COMPANIES WITH EXPOSURE TO JAPAN CAN BE IN STRESS

SOURCE: SUN PHARMA AR24



GLOBAL PHARMA OULOOK

Exhibit 1: Global Invoice Spending and Growth

Invoice Spending and Growth anas EF;;:'E Eﬂl?::ﬁ - EP;:;i:: Emﬂg
Developed 1276 1.2% 1,775-1,805 5-8%
Pharmerging 304 1.8% 400-430 10-15%
Lower-income countries 28 56% 33-37 3-6%
Global 1,607 1.3% 2,225-2,255 &-9%

Source: Global use of Medicines 2024 by IQVIA

HIGHEST GLOBAL SPENDING ON PHARMERGING

SOURCE: AJANTA PHARMA AR 2024



ONCOLOGY AND OBESITY DRUGS- LARGEST CONTRIBUTOR IN NEXT

5 YEARS
5 Year CAGR
2024-2028
2028 spending const USD
Oncology 440 14-17%
Immunology 192 2-5%
Diabetes 184 3-6%
Cardiovascular 126 2-5%
CNS 103 6-9%
Respiratory g9 3-6%
Mental Health 81 9-12%
Infectious Diseases 75 3-6%
Obesity 74 24-27%
GU Sexual Health 62 3-6%
Gl Products 52 3-6%
Pain 50 4-7%
HIV Antivirals 44 2-5%
Ophthomology 38 4-7%
Musculoskeletal 32 4-7%
Dermatology 30 4-7%
Vaccines ex Flu and Covid 30 7-10%
Blood Coogulation 29 2-5%
Lipid Regulators 22 4-7%
Cough, cold incl flu vaccines and antivirals 15 4-7%
COVID - 19 vaccines and therapeutics 13 -17 to -14%

Source: The Global Use of Medicines 2024: Qutlook to 2028, IQVIA

SOURCE: BIOCON AR24



POTENTIAL IN BIOSIMILARS

Global Biosimilars Market Size (USD Billion) World’'s Top

Vales Biosimilar

Companies

+15% pa 12
P include-
_________________________ T pa = Pfizer, Amgen,
f f 4 T Sandoz, Teva
1 1" 12 6X Pharma, Mylan,
| SBi1ocon, ELli
2021 2023 2030 Lilly

Row [ Europe JJUSA

Note: Revenue only from Biosimilars | Methodology - Originator sales based on
LOE x 80% biosimilar adoption x 65% price erosion
Source: Evaluate Pharma, McKinsey analysis

SOURCE: BIOCON AR24



MORE PLAYERS THAT ARE ACTIVELY EYEING
BIOSIMILARS

Wockhardt is focussed on two major therapies which

have high growth potential in the overall Pharma
market.

First is the Biosimilar program. Wockhardt focusses its
Biosimilar program in the Anti-Diabetic space. The
overall Antidiabetic market size in Emerging markets iIs
in excess of USD 16 billion of which India contributes
USD 2.2 billion and is expected to grow in double digits.




OTC PRODUCTS- INTERESTING INSIGHTS

Revenue from Top 21 brands

(above INR 100 Cr) in FY 2024. s K
MARKET SHARE % in FY 24 FY 24

Manforce* e 4909 24.7% 47.5% 1
Moxikind-CV e 3821 20.7% 9.7% 3
Unwanted-Kit B 2465 15.0% 51.0% 1
Amlokind-AT S 2406 13.5% 34.8% 1
Prega News P 2238 19.3% 83.9% 1
Dydroboon S 2093 35.2% 17.6% 2
Gudcef B 2011 23.7% 15.1% 2
Candiforce f - 195.6 1.2% 20.7% 1
Glimestar-AM 190.4 9.9% 5.7% 5
Nurokind-Gold (D 155.2 12.3% 7.1% 1
Telmikind-AM S 145.4 27.0% 13.3% 2
Nurokind-LC G 1::° 9.9% 53.3% 1
Cefakind 8 1370 22.4% 15.7% 2
Telmikind-H B 1364 @ GastroVMN 12.6% 15.3% 2
Nurokind Plus-RF (I 132.7 @ Cordiac 3.7% 9.1% 2
Telmikind G 1318 @ Gynoec 12.3% 11.0% 2
Vomikind G 1204 @ Anti-infectives 25.4% 24.9% 2
Gudcef-CV G 1197 ® Dermo 24.0% 16.8% 1
Unwanted-72 [ 1163 @ Respiratory 12.0% 60.3% 1
Monticope 1159 Anti-Diabetic 19.1% 7.6% 3
Asthakind-DX o 1151 B Consumar 37 504 4. 7% 6

Source: IQVIA TSA MAT March 2024
*as per IQVIA TSA MAT Mar’ 24 which primarily includes Manforce Taoblets. As per IQVIA retail. Monforce Condom hos a market share of 30%.

SOURCE: MANKIND PHARMA

KEY BRANDS OF MANKIND
PHARMA

MARKET SHARE
PREGNEWS> 83 %
UNWANTED> 60%
MANFORCE>47%




MARKET SHARE: NO#1 (IN 5 OUT OF 6 BRANDS)

'fi S n_gar .
Brand "'""" / I
Name w
u

Market
Share#
D | every(ih

naturals
Facial
Cleansing* Peel off

# Source: Nielsen and IQVIA MAT
March 2024 report

* Facial cleansing segment includes
Face wash, Scrub and Peel-off

SOURCE: ZYDUS LIFESCIENCES AR24



DISCLAIMER

This report has been prepared by Research Analyst and is solely for information of the recipient only. The report must not
be used as a singular basis of any investment decision. The views herein are of a general nature and do not consider the
risk appetite or the particular circumstances of an individual investor; readers are requested to take professional advice
before investing. Nothing in this document should be construed as investment advice.

Each recipient of this document should make such investigations as they deem necessary to arrive at an independent
evaluation of an investment in securities of the companies referred to in this document (including merits and risks) and
should consult their own advisors to determine merits and risks of such investment.

The information and opinions contained herein have been compiled or arrived at, based upon information obtained in good
faith from sources believed to be reliable. Such information has not been independently verified and no guaranty,
representation of warranty, express or implied, is made as to its accuracy, completeness or correctness. All such
information and opinions are subject to change without notice. Descriptions of any company or companies or their
securities mentioned herein are not intended to be complete. Research Analyst is not obliged to update this report for
such changes. Research Analyst has the right to make changes and modifications at any time.

This report is not directed to, or intended for display, downloading, printing, reproducing or for distribution to or use by,
any person or entity who is a citizen or resident or located in any locality, state, country or other jurisdiction where such
distribution, publication, reproduction, availability or use would be contrary to law or regulation or what would subject
Research Analyst or its affiliates to any registration or licensing requirement within such jurisdiction. If this report is
inadvertently sent or has reached any person in such country, especially, United States of America, the same should be
ignored and brought to the attention of the sender. This document may not be reproduced, distributed or published in
whole or in part, directly or indirectly, for any purposes or in any manner.

It should not be considered to be taken as an offer to sell or a solicitation to buy any security. This document is not, and
should not, be construed as an offer or solicitation of an offer, to buy or sell any securities or other financial
instruments. This report should not be construed as an invitation or solicitation to do business with Research Analyst.
Research Analyst do not take any responsibility, financial or otherwise, of the losses or the damages sustained due to the
investments made or any action taken on basis of this report.



TRUDENCE CAPITAL ADVISORS PRIVATE LIMITED
Trade Name: TRUDENCE CAPITAL
Registration No.: INHOO0015747 CIN: U73200MH2024PTC417356
Registered office Address: FLT NO63 1 F CTS NO. 168, KALPATARU, AURA BLDG, LBS MARG OPP R CITY MALL, MUMBAI,
MAHARASHTRA, 400086
Contact No: 8224900841 Email Id: nitin@iiinsight.com
Compliance Officer: Nitin Mangal Contact No: 8224900841 Email Id: nitin@iiinsight.com
Grievance Officer: Nitin Mangal Contact No: 8224900841
Email ID: nitin@iiinsight.com

Standard warning
“Investment in securities market are subject to market risks. Read all the related documents carefully before investing.”

Disclaimers
“Registration granted by SEBI and certification from NISM in no way guarantee performance of the intermediary or provide
any assurance of returns to investors”
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Stock ideas from Trudence Capital Advisors Pvt Ltd.




